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THE HEARTBEAT OF NINTENDO WILL BE FELT/HEARD AT THE
NINTENDO WORLD CHAMPIONSHIPS

CLEVELAND/NEW YORK (March 8, 1990) -- Everyone kid and parent in America knows
Nintendoe games are among the most popular in the country.

But exactly how do you make the heartbeat of Nintendo heard and felt at
a live event that everyone can experience? What can you do to satisfy the
insatiable appetite of Nintendo players? How can you build something the size
of three football fields that can be dismantled and reassembled in just a few
short days to accommodate a 30-city cross-country and Canadian tour? And do
it so that each and every one of the estimated 1 million people who will
experience the NWC megatour will be energized as never before?

Each of these questions -- as well as a kaleidoscope of answers -- has
been keeping producer Danny Socolof pretty busy these past few months.

The creative vision, and the physical execution, of the Nintendo World
Championships™ is being overseen by Socolof and the rest of his talented
design team and producers at MEGA, a Manhattan-based contemporary
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entertainment marketing and live-event production company with a penchant for
taking on never-before-attemptgd project concepts. [MEGA recently scored huge
success with the groundbreaking MTV Museum of Unnatural History co-
production.] '

The first-ever teaming of MEGA and Nintendo World Championships creatoﬁs
and marketing experts Jay Coleman and Steve Grossman of EMCI promises to make
the Nintendo World Championships THE EVENT OF 1990. From conceptualization
to blueprint to execution, the NWC, nearly 2 years in the making, has wracked
up tens of thousands of man-hours from highly skilled companies and
contractors coast-to-coast.

Cleveland patrons will be among the first to witness this multi-million-
dollar spectacle March 15-18 as the NWC continues on its 30-city cross-country
tour. A revolutionary POWER WALK, a SUPER STAGE SHOW, and, of course, the
first-of-its-kind NWC COMPETITION ARENA will be the highlights of the Nintendo
World Championships, an entertainment extravaganza equal in size to nearly
three football fields. There’1l1l be new games, intensive sessions with
Nintendo game counselors, and much, much more.

While not giving away all their secrets, the producers have given us a

taste of what’s in store at the NWC...

NWC COMPETITION ARENA

Designed by California-based FM, the same people who created
the set for the Opening Ceremonies at the Los Angeles Olympics, the
Competition Arena involves high-tech "V"-shaped pod structures, sleek black

individual pre-form game terminal capsules, and a jeweled throne area for
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high-powered play. Then there’s 2 huge 6-foot by 8-foot rear screen video
projectors, encased in tot;l darkness in a post techno-industrial steel
warehouse superstructure, that will monitor the non-stop action in the
Competition Arena. Manned by an roving army of two dozen tech experts, the
Competition Arena offers the ultimate in video game play.
THE _POWER WALK

For the first time ever, Nintendo will allow the general public to look
into the future of Nintendo -- to play tomorrow’s games today. According to
Socolof, the Power Walk will be a "super taste test of the future...,"
designed "not merely to satisfy but to overwhelm even the most voracious
player’s insatiable mental appetite for new games." This super structure will
bring together a series of twelve (12) "S"-shaped "tidal wave" pavilions,
showcasing some two dozen brand new and future games.
THE SUPER STAGE

This entertainment area will feature a highly imaginative Nintendoe
Magic Show involving rock magician Jarred Parker as a talented and friendly
earthling who helps visitors from Nintendo’s Hyrule world escape pursuit from
arch demon Gannon. The Super Stage will also play host to the much-
anticipated Super Power Magazine Gaﬁe Counselor sessions. This marks the
first time that Nintendo game counselors will be out on tour to meet Nintendo
fans.

Official national sponsors for the Nintendo World Championships are
Pepsie, Jel1-Oe Frozen Snacks, Nintendoe Real Fruit Snacks, Oreoe Chocolate
Sandwich Cookies, Chips Ahoyl!e Real Chocolate Chip Cookies, and Reeboke.

Panasonic is the NWC’s official video supplier.
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The Nintendo World Championships

POWER- ITEMENT- FANTA

The Nintendo World Championships (NWC) has been designed to exceed the
wildest imagination and thrill the 20 million + American families that are afflicted
with NINTENDO FEVER!

Through extensive research and focus groups, the Producers have crafted an
event that targets the dominant and most pro-active Nintendo user group: Boys
6-14 years old and their Dads (actual research shows that the male-female ratio
is 70:30).

The NWC features three main show areas:

. The NWC Competition Arena
. Power Walk

. The NWC Super Stage

Each of these NWC show areas will be outlined below and is accompanied by
an artist's lifelike rendering to assist in promoting the NWC to your local media
constituencies. In addition to these three main show components, we have
power packed the NWC to include:

. Special GAME BOY interactive player stations;

. A giant SUPER MARIO 25 foot inflatable (designed to work inside
the buildings where ceiling heights permit)

or

Outside your facilities where the building borders highly trafficked
streets or highways;

. A special parents area with game stations loaded with the
latest Nintendo sports related games;

. A Power Magazine pavilion; and

: Special sponsor pavilions where patrons can make their own

Nintendo music video and have their picture taken inside a fantasy
game environment.

Now let's explore the heartbeat of the show.



The NWC Competition Arena features:
- The NWC game cartridge

Nintendo has developed an exclusive video triathlon cartridge exclusively for
the NWC. This "video obstacle course” includes three games that users have
experienced but links them in a fashion that will intrigue and challenge millions
of players.

The NWC triathlon cartridge is composed of Super Mario 1, Rad Racer and
Tetris. Competitors will have to collect 50 coins in "Super Mario” to proceed to
the "Rad Racer" course, where they will have to complete a certain distance on
the course to proceed to "Tetris".

+ How the Competition Works

Competitors will compete for the position of local WIZARD in three age
categories: under 12; 12-17, and 18 and Over.

-Special note: Focus group studies revealed that boys
expressed three reasons to compete: (a) because they want to test
their own skills (b) they want to compete against their group of
friends to establish who amongst them is the best (c) because they
want a shot at the local and national WIZARD position.

Nintendo research will determine qualifying scores for each age group to
proceed to quarter-finals which will constantly take place throughout the NWC
weekend. Qualifying quarterfinalists will be invited back (with a guest) to the
semi-finals and finals competition each Sunday in the late afternoon.

The Competition Arena features 102 game stations in two "pods” capable of
processing 8,500 actual competitors over a 24-hour NWC weekend event.
(remember that substantially all of these competitors will be young boys who
will be accompanied by at least one family member!). These stations are
connected to a powerful competition throne stage with 7 additional game
stations and two GE-powered rear screen projectors with switching equipment
that will constantly project quarter-finals action to the thousands of NWC
patrons.

The competition will be sold for specific time/day periods to insure that the event
will maximize its potential and run in an efficient and smooth manner for the
enjoyment of patrons. Both TicketMaster and Ticketron have assured the
Producers that they can program their systems to sell these competition tickets
(competition prizes will be explained in the marketing section).
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